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MicHAEL JUNG

Vice President of Product Management and 
Technology, Precision Reach 

Michael is passionate about solving business 
challenges with digital solutions. His curiosity about 
digital marketing and execution excellence to deliver 
ever more efficient marketing campaigns is reflected 
in the growth of Precision Reach’s product portfolio. 
He has experience leading SaaS product teams 
across three key areas in production agriculture – 
producers, ag retailers, and ag media. Michael 
understands the importance of marketing best 
practices to drive successful agribusiness 
outcomes not just great campaign metrics.
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Precision Reach
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Precision Reach is a wholly owned Farm Journal brand. 
We execute audience driven adverting campaigns for 
Agri-marketers. Our clients get efficiency and confidence 
in reaching very specific agriculture audience segments 
in non-endemic environments. We call our service model 
audience driven programmatic and audience driven paid 
social. 
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Certainty 
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Audience data driven digital marketing offers something incredible to marketers 

today – certainty and confidence about who is being reached!

Which investment has outperformed 
YTD, an S&P 500 index fund or 15-yr 
Treasury Inflation Protected 
Securities (TIPS) fund?  

Are you sure?
(25.18%) (34.82%) 
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A Marketer’s Job
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Right Person



Data Sources to Find Your Ideal 
Audience Segment
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Customer 
Acquisition 
Campaign

1000+ Acre Corn 
growers in 12 NC 
states, who aren’t 
currently my 
customer, 
interested in 
sustainability, 
early adopter of 
technology, 
strong credit 
score
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Right Place



Data (plus technology) Gets Your Message to All the Right Places
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Do Farmers use Accuweather or Weather Channel App?

Starting with audience segment, instead of “Place”, we can answer these questions:

Are Farmer’s using Connected TV?

Are Farmer’s listening to streaming audio?  Do they prefer Pandora or Spotify or iHeart or Podcasts?

Which social platforms do 1000+ Corn / Soy in the 12 NC state use the most?  Are these the same as 50+ 
Beef ranchers?  What about Ag Retailers and Agronomists?
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Marketer’s have enough 
uncertainty in their job, they should 
unleash the power of audience data 
to ensure they are reaching the 
Right Person in the Right Place.

Right 
Person

Right 
Place

Takeaway


